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Annex B: Screenshots of Purchase Process 

Description Screenshots  

Purchasing Process  
 
Step 1: Consumer 
would click on ads in 
Facebook / 
GoogleAd. 
 
Focus is on the 
discount and shoes. 
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Purchasing Process  
 
Step 2: Consumer 
were led to a 
‘product’ page of the 
website.  
 
Focus is on the 
discounts and shoes. 
There was no notice 
provided to 
consumers that they 
were unable to 
purchase shoes at 
the advertised price 
without first 
subscribing to 
Fashion Interactive’s 
“VIP Club” 
membership with 
recurring monthly 
fees. 
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Purchasing Process 
Step 3: Payment 
page 
 
Consumers were led 
to believe that they 
were consenting to a 
one-off purchase of 
shoes when they 
clicked on the 
“PLACE YOUR 
ORDER” button at 
the payment page.  
 
Under the 
prominent, boldly-
coloured “PLACE 
YOUR ORDER” 
button was a small 
check box with an 
“opt-in” sentence.  
 
CCCS found the “opt-
in” sentence failed 
to adequately inform 
consumers that by 
clicking on the check 
box they would be 
consenting to 
Fashion Interactive’s 
membership terms 
and recurring 
monthly fees. 
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Further, CCCS found 
that the need to click 
on the check box 
could be bypassed.  
 
For consumers who 
did not click on the 
check box and 
attempted to 
complete the 
transaction by 
clicking on the 
“PLACE YOUR 
ORDER” button, a 
pop-up box would 
appear asking for the 
consumers’ consent 
to agree to the 
Terms and 
Conditions.  
 
CCCS found that in 
this pop-up box, key 
information stating 
that the consumer 
agrees to subscribe 
to the membership 
and be charged a 
recurring monthly 
fee, was omitted. 
Consumers who 
proceeded to click 
the “I agree” button, 
did not know that 
they had consented 
to be charged a 
recurring monthly 
fee.  

 

 


