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The Competition and Consumer Commission of

Singapore (“CCCS”) is a statutory board of the Ministry

of Trade and Industry.  CCCS administers and enforces

the Competition Act (Cap. 50B) which empowers CCCS

to investigate and adjudicate anti-competitive activities,

issue directions to stop and/or prevent anti-competitive

activities and impose financial penalties. CCCS is also

the administering agency of the Consumer Protection

(Fair Trading) Act (Cap. 52A) or CPFTA which protects

consumers against unfair trade practices in Singapore.

Our mission is to make markets work well to create

opportunities and choices for business and consumers

in Singapore.

Email: cccs_corporate_communications@cccs.gov.sg

Hotline: 1800 325 8282 
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In December 2020, CCCS issued an Infringement

Decision against three businesses CU Water

Services Pte. Ltd., Crystalene Product (S) Pte. Ltd.

and Crystal Clear Contractor Pte. Ltd. for

infringing section 34 of the Competition Act.

They were fined a total of $419,014 for engaging

in bid-rigging conduct relating to tenders called

for the provision of maintenance services for

swimming pools, spas, fountains and other water

features. Affected developments included

condominiums and hotels in Singapore. 

 

CCCS’s investigation revealed numerous

instances of bid-rigging conduct between (i) CU

Water and Crystalene, and separately between (ii)

CU Water and Crystal Clear, in tenders called by

privately owned developments. 

The bid rigging conduct involved a systematic

pattern of either business requesting a support

quotation from the other business, where the

support quotation was intended to be priced higher

than the requesting business’s own bid. Often, the

requesting business also specified a price for the

supporting business to quote.

Crystalene and Crystal Clear applied for leniency

shortly after unannounced inspections were

conducted at their places of business.

SPOTLIGHT

MURKY WATERS
3 contractors fined for rigging bids in tenders for maintenance of swimming pools & other

water features
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Scan or click to learn
more about the CCCS
Leniency Programme

Any business that is approached to
join in anti-competitive

agreements should immediately
reject the approach and publicly

distance itself from any such
discussions. Any business that is

currently involved in a cartel
should consider approaching CCCS
to make a leniency application as

soon as possible.  

Ms. Sia Aik Kor 
Chief Executive, CCCS 

 Businesses who admit liability for their
infringing conduct under the Fast

Track Procedure will be eligible for a
reduction of their financial penalty.

Under the leniency programme,
the first business to come forward
and provide evidence of the cartel
activities before CCCS commences
a formal investigation will be given

a full waiver of the financial
penalty.

Scan or click  to read
more about the case

https://www.cccs.gov.sg/approach-cccs/applying-for-leniency
https://www.cccs.gov.sg/public-register-and-consultation/public-consultation-items/cccs-penalises-contractors-for-bid-rigging-maintenance-svs?type=public_register


44

As a customer, how can you better protect yourself against bid rigging conduct by suppliers?



On 24 September 2018, CCCS issued an Infringement

Decision (“ID”) against Grab and Uber in relation to

the sale of Uber’s Southeast Asian business to Grab

for a 27.5% stake in Grab in return which infringed

section 54 of the Competition Act. 

Together with the ID, CCCS issued Directions to

lessen the adverse impact of the merger on drivers

and riders, and to keep the market open and

contestable. The Directions sought to maintain Grab’s

pre-merger pricing, pricing policies and product

options in the ride-hailing platform services market

and to remove all exclusivity obligations imposed by

Grab on drivers and taxi fleets in Singapore.

Since the commencement of the Point-To-Point

Transport Regulatory Framework (“P2P Regulatory

Framework) on 30 October 2020, companies such as

Tada Mobility (Singapore) Pte Ltd, Gojek, Grab,

ComfortDelgro and Ryde have been awarded Ride-

hail Service Operator Licences (RSOLs). Other

existing taxi operators have also been issued limited

RSOLs to provide call booking services.

SPOTLIGHT

DIRECTIONS LIFTED
CCCS releases Directions on Grab following commencement of Point-To-Point Transport

Regulatory Framework with effect from 20 November 2020

As a result, there are a number of operators in the P2P

sector today. The P2P Regulatory Framework

administered by the Land Transport Authority and

the Public Transport Council ensures that all licensed

operators cannot prevent their drivers from driving

for other operators. The regulatory framework also

ensures that P2P fares are transparent and clearly

communicated to commuters, while leaving fare

levels to be determined by market forces.

With a sectoral regulatory framework now in place,

CCCS considers it timely to release the Directions

imposed on Grab as the issues identified are more

appropriately considered and addressed within the

context of the sectoral regulatory framework.
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Scan or click to
read more

 

https://www.cccs.gov.sg/media-and-consultation/newsroom/media-releases/cccs-releases-directions-on-grab-20-nov-20


BEX Travel Asia Pte Ltd, the operator of the

Expedia Singapore website, has ceased its false

claims and undertaken to not engage in any

further unfair practices in relation to the validity

periods of its “Daily Deals” promotions with effect

from 12 November 2020.

These false claims constituted unfair practices

which breached section 4(b) of the CPFTA.

In April 2019, CCCS commenced an investigation

under the Consumer Protection (Fair Trading) Act

(“CPFTA”) in relation to the “Daily Deals”

promotions offered by BEX on the Expedia

Singapore website at www.expedia.sg/dailydeals

and through electronic direct mailers to

consumers. 

These “Daily Deals” promotions involved the

listing of certain “Daily Hotel Deals” and “Daily

Package Deals”, which BEX represented as “Hot 

deals for 24hrs only!” that would expire at 11.59 pm

in Singapore time on each calendar day.

However, there were at least 55 “Daily Deals” offers

where the promotional prices remained the same

after 11.59 pm. Such false claims mislead

consumers into believing that there is a price

benefit which is only available for a limited period,

thus creating unwarranted pressure or a sense of

urgency for consumers to make an immediate

purchase. 

Another unfair practice was the “Hot deals for 24hrs

only!” offers which expired in less than 24 hours,

which meant that such deals were available for a

shorter time period than represented. The false

claims on promotions by BEX took place since 2016

and had ceased as at October 2019.

SPOTLIGHT

DEAL OR NO DEAL
Expedia Singapore ceases false claims on "Daily Deals" promotions
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Scan or click to
read more

 

https://go.gov.sg/dealornodealexpedia
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The owners and operators of “ABC Bargain

Centre”, “Valu$”, and “ABC Express” Retail

Outlets have voluntarily undertaken to cease the

use of “Closing Down Sale” and “Fire Sale”

advertisements at all Retail Outlets, as from 30

September 2020. They had earlier approached

CCCS in 2019 to discuss certain advertisements

in the Retail Outlets, particularly, advertisements

bearing the language “Closing Down Sale” and

“Fire Sale” that were displayed at these retail

outlets.

Advertisements bearing such language convey

the impression that the reason for the discounted

price is due to impending closure of the business,

and that the discounted price would only be

available for a limited period of time. As the

“Closing Down Sale” and “Fire Sale”

advertisements were displayed continuously at

the Retail Outlets without any end date, CCCS is

of the view that such advertisements can mislead 

SPOTLIGHT

THE ABC   OF ADVERTISING
ABC Bargain Centre, Valu$ & ABC Express cease "Closing Down Sale" & "Fire Sale" ads

consumers into believing that there is a price

benefit, and the benefit would only be available for

a limited period.

Advertisements which mislead consumers

constitute an unfair practice in breach of the

Consumer Protection (Fair Trading) Act (Cap. 52A)

(“CPFTA”).

CCCS accepted the voluntary undertakings by the

businesses noting their co-operation to ensure its

advertising practices comply with the CPFTA. The

businesses have also undertaken to use all

reasonable efforts to notify and ensure that all

franchised Retail Outlets trading as “ABC Bargain

Centre” and “Valu$” adhere to the obligations. 
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Scan or click to
read more

 

S

https://www.cccs.gov.sg/media-and-consultation/newsroom/media-releases/abc-bargain-centre-closing-down-sale-media-release-16-oct-20
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SPOTLIGHT

UBER APPEAL DISMISSED
Competition Appeal Board upholds CCCS's decision against Uber for anti-competitive

merger with Grab
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Scan or click to
read more

Ms. Sia Aik Kor
Chief Executive, CCCS

https://www.cccs.gov.sg/media-and-consultation/newsroom/media-releases/cab-upholds-cccs-id-against-uber-for-anticompetitive-merger-with-grab
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SINGAPORE'S COMPETITION BOSS REFLECTS
ON HER FIRST YEAR AND THE FUTURE

SIA AIK KOR SPEAKS TO MLEX ABOUT HER
ROLE AS CHIEF EXECUTIVE, CCCS
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GCR INSIGHT: E-COMMERCE COMPETITION
ENFORCEMENT GUIDE (THIRD EDITION)

Scan or click to

read more

Scan or click to
read more 

Scan or click to

read more 

https://go.gov.sg/mlexceintv2020
https://www.cccs.gov.sg/-/media/custom/ccs/files/media-and-publications/publications/journal/gcr-interview-cccs-ce-nov-20.pdf
https://go.gov.sg/gcrcompenforcementguide3rd


The 4th run of the CCCS-ESS Essay Competition successfully concluded on 30 June 2020. This

year’s topic, “Free Market and Buyers Beware? Where are we today and what is the optimal level

of government intervention to protect competition and consumers in Singapore?” required

contestants to critically analyse the extent and nature to which the government should intervene

in markets today to ensure they function well to meet both economic and social objectives. 

Specifically, participants were encouraged to explore if the current competition and consumer

protection laws and policies are sufficient to address market failures, while preserving the

competitive process needed to promote efficiency and innovation, given rapid technological

changes and the rise of digital economy.

134 submissions were received across both ‘Open’ and ‘School’ categories. The judging panel

comprised CCCS Chief executive, board members and representatives from the Economic

Society of Singapore (ESS). 

TALKING POINT
RESULTS OF THE CCCS-ESS ESSAY COMPETITION 2020

12

https://go.gov.sg/cccsessessay2020results


Scan or click to read
the winning essays

OPEN CATEGORY SCHOOL CATEGORY

1st Prize ($3000)

2nd Prize ($2000)

3rd Prize ($1000)

Merit ($300)

1st Prize ($3000)

2nd Prize ($2000)

d Prize ($1000)

Merit ($300)

TO THE
WINNERS

Congrats
!
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https://go.gov.sg/cccsessessay2020results
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ASEAN REGIONAL CONSUMERASEAN REGIONAL CONSUMER
PROTECTION INFORMATION CAMPAIGNPROTECTION INFORMATION CAMPAIGN

https://youtu.be/l3aFM7MGHLk
https://go.gov.sg/deceptiveadsasean
https://go.gov.sg/deceptiveadsinfoasean
https://go.gov.sg/seekredressinfoasean



